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AmCareBenefits, LLC
9 Newport Drive, Suite 300
Forest Hill, MD 20105
410-836-1911

www.AmCareBenefits.com

Garry L. Wilson, CIC, RHU, 
Cert. PPACA Pro

Executive producers:  
Francis Roudiez and Rhett Wilson

Services:

• Group Employee Benefits

• Employee Benefits Consulting

• Benchmarking Tools

• ACA/PPACA Tools and Resources

•  Experts in Health Reimbursement 
Arrangements (HRA), Health Savings 
Accounts (H.S.A.s)

• Employee Benefit Materials/Meetings

•  Human Resource Support Materials/
Publications

•  Employee Benefits, Human Resource 
and Compliance Tools and Resources

• Business Succession Planning

• Executive Life and Disability

• Individual Life and Disability

 

For as long as he can 
remember, garry 
Wilson has wanted 
to own an insurance 
agency. Particularly 
one he refers to 
as a “main street” 
agency.

Wilson remem-
bers visiting one 
such agency in the 

early 1980s. “[It] had desks from 50 years previ-
ous to my visit and dark wood paneling on the 
walls,” he recalls. But most memorable was 
the agency’s reputation within the community. 
“Everyone in the agency was known in town, 
for doing excellent work, and for being very 
conservative in their approach to providing 
their services. They were a trusted part of our 
community,” Wilson says.

He entered the insurance world at age 23, 
when he became the youngest Correspondent 
named Underwriter for Lloyd’s of London. 
From there, he spent the better part of a 
decade working for wholesale and retail 
insurance agencies throughout Pennsylvania 
and Maryland.

In 1998, he launched a sole proprietorship. 
Over time, he became a Certified Insurance 
Counselor, Registered Health Underwriter 
and Certified PPACA Professional, and added 
human resources and employee benefits to his 
toolbox. He founded AmCareBenefits, LLC in 
2004, to match clients with the best employee 
group health, dental, life and ancillary 
insurance plans to fit their organization’s 
needs.

AmCareBenefits has staunchly survived the 
great Recession to become every bit the main 
street agency Wilson had hoped for (minus the 
wood paneling and the half-century-old desks). 
The company boasts strong community ties 
and long term, personal relationships with its 
clients and their employees. “Cultivating long, 
trusting relationships with our clients and their 
employees is a passion and life mission for 
me,” Wilson says.

Wilson reckons that AmCareBenefits is 
probably best known for its affinity for going 
above and beyond. “For instance, one of 
the things we do for all our clients is create 
an employee benefit packet,” says Wilson. 
Whether the company has two employees 
or 300, AmCareBenefits provides employee 
materials and conducts employee meetings, 
essentially acting as an extension of the 
client’s human resources department. “We 
make sure our clients and their employees 

have the best benefit information available,” 
Wilson says.

“We cover the entire market,” he continues. 
“There’s no company that we don’t represent, 
there’s no plan or coverage that we can’t 
offer.” Farms, builders, retail shops, CPA firms, 
technology companies, fitness clubs, printing 
companies, manufacturers, attorneys, local 
churches and auto dealerships all number 
among AmCareBenefits clients.

AmCareBenefits’ client roster continues 
to grow. “Quite a bit of the new business we 
receive is through referrals,” Wilson says, as 
well as the company’s community involvement. 
And in May of this year, AmCareBenefits 
acquired another insurance agency.

“We have relationships with every 
prominent insurance company within the 
region,” Wilson says. He takes pride in 
AmCareBenefits’ accessibility and advanced 
computer and security systems. “Things that 
30 years ago would’ve taken us two or three 
weeks to do, we can literally do in about five 
minutes,” he says. Through its partnership 
with Zywave, AmCareBenefits is also able to 
provide the compliance, employee benefits 
and HR support and information found at the 
largest insurance agencies in the country.

Don’t expect the ability to keep up with 
the big boys to go to Wilson’s head though. 
“My desire [when starting AmCareBenefits] 
was to move away from national programs,” 
he says, “because although you’re known well 
nationally, you’re really not known for growing 
something in your local community, which is 
what I wanted to do.” 

With experience in the Bel Air Downtown 
Alliance, on the Chesapeake Habitat for 
Humanity Board, and filling in numerous roles 
within his church, Wilson knows a thing or two 
about contributing to the local community. 
AmCareBenefits is affiliated with numerous 
business associations and charity functions. 
“It’s our community relationships that really 
matter to me,” Wilson says.

That sense of community support drove 
Wilson to sit down with AmCareBenefits 
clients going out of business in the throes of 
the 2008 recession, to work through health 
insurance options for their employees going 
forward. “We couldn’t let the employees just 
be left out in the cold, so we partnered with 
the owners to be sure their employees had all 
of the information and help we could offer,” 
explains Wilson. “If you love people, this is a 
great business for you. Because you have lots 
of opportunities to help people.”
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SEQUEL Design Associates, Inc.
2447 Bailey Road
Forest Hill, MD 21050
410-893-9800  x814

info@sequeldesign.com

www.sequeldesign.com

Services:

Web Development & Programming
• Custom Responsive Design
• Mobile and Tablet Optimization
• E-commerce Solutions
• Content Management Systems
• Interactive Media
• Mobile App Development
• UI/UX Design

Search Engine optimization (SEo) 
• Search Engine Marketing (SEM)
• Keyword & Market Research
• Onsite SEO
• Link Building
• Content Marketing
• Analysis, Analytics & Reporting
• Consulting

Branding and Marketing 
• Brand Management
• Strategic Planning
• Copywriting
• Animated TV Commercials
• Radio Advertising

Social Media Marketing 
• Brand Management
• Social Media Monitoring
• Community Building & Management
• Reporting & Analysis
• Strategic Planning

Graphic Design 
• Annual Reports
• Brochures
• Publications
• Catalogs
• Electronic newsletters
• Direct Mail Campaigns
• Exhibits
• Signage
• Advertising
• Illustration
• Animation
 

Charles and Kathleen Minacapelli are modest 
about the business they’ve built and the 
client rapport they’ve cultivated. According 
to Charles, when the husband and wife team 
opened SEQUEL Design Associates, Inc. 
in 1994, their goals were to build strong, 
satisfying relationships with their clients. 

“We saw the value in lasting relationships, 
rather than the cookie-cutter programming, 
cranking out project after project, but never 
really having long-term clients,” Charles notes.  
“We wanted to be part of our clients’ business 
– know as much about their business as  
they do.  

Kathleen’s graphic design background and 
Charles’ technology savvy became a winning 
combination for solutions to branding and 
marketing challenges. SEQUEL’S first client, 
the Baltimore County Employees Credit Union, 
is still a client 23 years later. SEQUEL has 
guided the credit union through several logo 
and branding changes, responsive website 
design, e-marketing programs and print 
collateral. Today, SEQUEL is a full-service 
marketing company with a client roster 
consisting of local and national healthcare 
companies, financial institutions, builders, 
designers and specialty clients.  Expertise in 
graphic design, website development, custom 
application programming, interactive media, 
SEO, copywriting, print and digital marketing 
are among the services the company offers.

“All of our work is done in-house,” Charles 
notes. “We collaborate with professionals 
whose work ethic and dedication mirror our 
own. We recommend the right strategies to 
meet our clients’ individual goals, whether 
that’s a completely digital marketing plan, or 
one with both traditional and contemporary 
media solutions.”  

While SEQUEL specializes in custom 
website design, programming and technology, 
Charles is quick to explain that he and 
his team can handle all manner of digital 
communication. “Our goal is to provide the 
entire structure for a website that can both 
grow with your company and help your 
company to grow,” he says.  “You can basically 
turn your electronic communication over 
to us and we will manage it, maintain your 
daily e-mail and network connections at the 
highest level possible, and provide the support 
necessary to keep your information secure and 
accurate.”  

Kathleen says it’s all a matter of strategic 
communication. “When we’re tasked with 
creating a complete marketing program for 
a brand, we make sure everything works 
together – from the logo to the website,” 
she says. “We’ll evaluate and recommend 
the most appropriate and cost-effective 
way to reach your target market, given your 
budget parameters.  With so many media 
choices, getting to know our clients and their 
goals is imperative before we ever make the 
first recommendation.  For most clients, it’s 
probably a combination of tactics, and it’s a 
matter of having the flexibility to try it.” 

Charles concurs that one of the biggest 
challenges SEQUEL faces is getting clients to 
provide a real program budget and to try non-
traditional media.  “I don’t want to present you 
with a Mercedes Benz program if your budget 
is more in the range of a Hyundai. That’s a 
waste of everyone’s time. Marketers always 
think big, and there are ways to appear big for 
less money – we can work within budgets; we 
can’t work without them.”

The Minacapellis have kept the business in 
the family, with son, nicolas, opening a branch 
office in the White Mountain and Lakes region 
of new Hampshire. SEQUEL’S primary office is 
in Forest Hill, Md., and the company also has a 
location in the family’s favorite vacation spot, 
Ocean City, Md. “It’s good for both the family 
and our clients,” Charles jokes. “Business 
owners typically end up working on vacation 
anyway, so why not have a comfortable, 
convenient, well-appointed place to do it?”
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